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STEAM FINAL TREND REPORT FOR 2009-2016 .
USER GUIDE 1
SCOTTISH BORDERS COUNCIL '
ReportSectionDesign and Features

Headers
At the top of each page is a band containing key information aboutyour report

The period coveredy the re port TheYegrShqwn and. TheVisitngypebei ng presepted. Thiswill
The geographical/ administrative area covered by the report Indexationbeing applied change inthose report sections withser
(ifapplicable) Controlsrelatingto Visitor Type (Excel Filg
The sectiomf the

STEAM FINAL TREND REPORT FOR 2009-2016 2009 to 2016 — ECONOMIC IMPACT reportyou are
SCOTTISH BORDERS COUNCIL Historic Prices Historic Prices viewing

User Controls (Excel File)
Above theHeadersis a band containingser Controlsthese allow you to adjustvarious features of your report to suityour needs. When using these controls the reportatesalndl
represents your STEAM report outputs automatically. You may notice some delay between changing a setting and seeirtgdhéessybble to adjust a further setting, this is entirely normal

Drop down fields allowyou to change tifearsshown in the tables and charts and in some sections of the report allow you to focus on syisitdicTypes Where there is a financial componellt
to the section you are viewing, you will be abldridexthe historic financial data, by applying aninflationary factor based on the most recent report year shown in that refport #éhere there
is atrend or comparative element to the section and percentage changes are shown, you have the option thigipjgjtingto those valuesthat are above a certain percentage threshok®4/
forexample). Inthe Comparative Headlines sectionRbaus Yearan be any year from the trend period, t@@mparison Yeatan only be set as a year whicte&lierthan the focus year.

REPORT CONTRGP®ase adjust the report outputsing the dropdown controls below A linkback to the "Home" page
= allowing navigation to each

section of the report

FOCUS COMPARISOI| ﬂ INDEXATION ﬂ HIGHLIGH% CHANGES
YEAR YEAR Reflect Pricénflation? GREATER THAN OR EQUAL T

Units
Each section of the report automatically adjusts number formatting to present data in the most easily understandabl dfeent @isitor types can generate impacts atvery different scales a
as aresultyou may see figures for one group of visitors in thousands and another in millions. The units we use are:

FTEs =Full Time Equivalentjobs supported

£000s/000s = thousands of pounds or thousands of touristdays / tourist numbers
£Em/m = millions of pounds or millions of tourist days / tourist numbers
£bn/bn =bhillions of pounds or billions of touristdays / tourist numbers

Visitor Numbers/ Visitor Days / Average Length of Stay

The termVisitor Numbersrelates to the estimated number of individuasitsto the area. Each type of visitor tends to stay, on average, a different length of time (Average Length ofi8tay).
term Visitor Daysrelates to the estimated number afaysspent within the area by the different visitor types. If you divide the visitor numbers by visitor days, you haviestlage Length of
Stayfor that Visitor Type
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STEAM FINAL TREND REPORT FOR 2009-2016 Comparing 2016 and 2015
SCOTTISH BORDERS COUNCIL All £'s Historic Prices
KEY PERFORMANCE INDICATORS BY TYPE OF VISITOR - COMPARING 2016 & 2015 - IN HISTORIC PRICES

COMPARATIVE HEADLINES

KEY
An increase of 3% or more Staying in Paid Accommodation Staying with Friends and All Staying Visitors Day Visitors All Visitor Types
Less than 3% change Serviced Non-Serviced Relatives (SFR)

A Fall o1 36 r more % % % % % %
0632 0606 41% 133 1.23z) 82% 061 0603 17%  257¢ 2443 56% 122 1147 64% ~ 3.79¢ 3.59| 5:8%
0.28¢ 0307 57% 021z 0201 55% 0.3t 0133 1.6%  063¢ 0641 -07% 122 1147 64% 1857 1.78¢| 3.8%

151.7;  144.45| 5.0%

57.4¢  56.4¢ 18%  741C 6871 7.8% = 185 1804 27% 1501z 14324 48% 5411 5L0C, 61% = 204.2¢ 194.2:| 51%
Direct Employmenflgi 1584 1576 04% 144z 1,385 41% 222 216 2.8% 3248 317¢ 2.1% 671  632] 64% 391 381z 2.8%
Total Employmenflzii= 4,781  4,63C, 3.3%

PERCENTAGE CHANGE BY VISITOR TYPE AND PERFORMANCE MEASURE - COMPARING 2016 & 2015 - IN HISTORIC PRICES

KEY Serviced Non-Serviced All Staying Visitors Day Visitors All Visitor Types
Visitor Days 50% 2\: 10.0% X N 3.0% : 6.0% X § 6.4% ¥ X 8.0% § Cf.
. S (=]
. S sow R BN e SR 63% o 60% 2% v
Visitor Numbers 0.0% 6.0% 0% N 62% = o X
2.0% S 40% i
0, 0,
Total Economic Impact 5.0% 4.0% 1.0% . R .
2.0% 0.0% PR 6.0% 2.0%
IS (27 ST -10.0% 0.0% 0.0% 2.0% S 5.9% 0.0%
Sectoral Distribution of Economic Impact - £M including VAT in Historic Prices o, Sectoral Distribution of Employment - FTEs
ectors
2016 2015 2016 2015 +- % mA dat
; ccommodation
® Accommodation 4584  42.9€| 6.7% Accommodation 2,17C 2135 1.6%
¥ Food & Drink 43.9C 4241 35% Food & Drink 770 744| 3.5% | ™ Food & Drink
_ 17.8C 17.11° 4.0% Recreation 305 293 4.0% B Recreation
¥ Recreation 11.1€  10.61 52% Shopping 185 176 5.2%
. 33.0z 31.3t| 5.3% Transport 488 464539 ™ Shopping
¥ Shopping
151.72 144.45 5.0% TOTAL DIRECT 391¢ 3812 28% m Transport
Transport 52.51 49.8C| 5.4% Indirect 863 818 5.5% Indi
H |ndirect

.5%8 79 . 2042 194.24 5.1% TOTAL 4,781 4,63C 3.3%

B Indirect

Thisreport iscopyright ©Global Tourism Solutions(UK) Ltd 2017 Report Preparedby: Alison Tipler. Date of Issue: 27/03/ 17

Paged



STEAM FINAL TREND REPORT FOR 2009-2016 .
Unindexed Key Measures
SCOTTISH BORDERS COUNCIL

Unindexed Key Measures by Year and Visitor Type for the Period 2009 to 2016

Visitor Types: Total
Serviced Accommodation
Non-Serviced Accommodati
SFR
Staying Visitor
Day Visitor
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STEAM FINAL TREND REPORT FOR 2009-2016
SCOTTISH BORDERS COUNCIL

Economic Impact - Historic Prices - Total

% Change
Year on Year

201¢

2011 4.3% |
201z 34%

201<
2014

01e[ 384"
=

1.0%

0.9%
2.1%

Historic Prices £M

201¢
2011
201z
201:
2014
201¢

< © = o)}
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© N~ loe) @
— - — —
(2] o i N o™ < Lo (o}
o — — - — — — —
o o o o o o o o
N N [Q\ N N N N N
I Economic Impact == == |inear (Economic Impact)

Visitor Days - Total

% Change
Year on Year

201C
2011
201z
201z
2014
201¢

201¢[ 58%

-1.1%
-2.9%
-0.4%
-2.8%
-0.8%
0.4%

M

2009 to 2016 KEY MEASURES
TOTAL ) . .
Historic Prices Historic Prices

% Change
Yearon Year
-0.2%

-1.3%
-2.7%

1.3%

-2.8%
-2.9%

201¢| 38% |

Visitor Numbers - Total
M

I Tourist Numbers @» e» Linear (Tourist Numbers)

% Change

Year on Year

2010
2011
2012
2013
2014
2015

I Tourist Days Linear (Tourist Days)

2009 2010 2011 2012 2013 2014 2015 2016
L% 4% o6 100% 1239% 1w 229%
-02% -15% | -41% -2.9% | 5.6% | 8.3% | -4.8%
11% | 40% | 43% | 7.1% | 7.8% | 74% -2.0%

Total Employmen 02% -14% -26% -29% @ -42% -3.0% 0.2%
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0.2%
-1.6%
-1.2%
-0.4%
-1.3%
1.3%

2016 8367

Total Employment Supported - Total
FTEs
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"Linear" =Linear Trendlin
Report Prepared by: Alison Tipler. Date of Issue: 27/03/ 17

Page6



STEAM FINAL TREND REPORT FOR 2009-2016 2009 t0 2016 SERVICED KEY MEASURES
SCOTTISH BORDERS COUNCIL Historic Prices ACCOMMODATIOI Historic Prices
Impact - Historic Prices - Serviced Accomm Visitor Numbers - Serviced Accommodation

% Change Historic Prices £M % Change 000s
Year on Year Yearon Year

201C -8.8% 201C -5.1%
201z -1.5% 201Z -54%
2015 1.3% 2018 -2.0%
2014 -2.7% 2014 -3.0%
2018 7.0% | 2018 -2.3% © ™ © ~ © —
NI ™~ o 201¢. -5.7% < % = = @ ™
201€ 1.8% ~ o = 1€, -5. = N o S © o
g e S ™ ™ ™ ™ ™ ~
(o] o i N ™ <t Lo (o] D o i N ™ < Lo (o]
o — — — — — — — o — — — — — — —
o o o o o o o o o o o o o o o o
N N N N N N N N N N N N N N N N
N Economic Impact == == |inear (Economic Impact) I Tourist Numbers @» e» Linear (Tourist Numbers)
Visitor Days - Serviced Accommodation Direct Employment Supported - Serviced Accommodation
% Change 000s % Change FTEs
Year on Year Year on Year
201 -5.9% 2010 2.5%
2011] 95% | 2011 2.1% - e
2017 -61% 2012 -15.1%
201¢ -2.6% 2013 0.5%
2014 0.1% 2014 -18%
201¢ 55% | o — o © o o © 5o} 2015 24% o = - o = - 2
201¢) 41% X B > ) 2 2 3 & 2016 0.4% ] S > b7 3 = 2 >
— ~ IN o) ~ N~ =} ™ r~ @ ) o) 5l 0 L2 0
© Lo © n o Lo © [(e} — — — - — — — -
—
2 g 94 § &8 5 8 © 2 g 2 ¥ g9 I 9 g
o — — — — I — -
o o o o o o o o o o o o o o o o
N I3 I3 ~ I3 N « N N N N N N N N N
I Tourist Days Linear (Tourist Days) [ EMPLOYMENT e» e» |inear EMPLOYMENT)

2009 2010 2011 2012 2013 2014 2015 2016 R ,
51% 23% -33% -53% -8.0% -10.1% -15.3%
5.9% 3.0% | 33%  58%  57% -05% | 35%

Direct Employmen 25%  46% -111% -10.7% -12.3% -10.1% -9.8%
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STEAM FINAL TREND REPORT FOR 2009-2016 2009t0 2016 NON-SERVICED KEY MEASURES
SCOTTISH BORDERS COUNCIL Historic Prices ACCOMMODATIOI Historic Prices

Economic Impact - Historic Prices - Non-Serviced Accommodation Visitor Numbers - Non-Serviced Accommodation

% Change Historic Prices £M % Change 000s
Year on Year Year on Year
201c- 2010 1.5%
2011 -3.9% 2011 -9.2%
2015 -4.9% 201% -7.9%
2014/ 98% 2014, 62%
201 6.4% | 201 -0.9% ™ 153 N o N o ™
0 o — o @ ™ 0 Q @Q © b
2006 8% | X 2 fa = 201€/ 55% | = < 10 s S S .
o B o oS N « I - I b ~ N
(o] o i AN ™ <t Lo (o] D o i N ™ < Lo (o]
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N Economic Impact == == |inear (Economic Impact) I Tourist Numbers @» e» Linear (Tourist Numbers)

Visitor Days - Non-Serviced Accommodation Direct Employment Supported - Non-Serviced Accommodation

% Change 000s % Change FTEs
Year on Year Year on Year
201C -0.2% 2010 14%
2011 -9.9% 2011/ -3.7%
201z] 6:6% | 2012 22.2%]
2015 -9.9% 2013 -2.0%
2014 1.9% 2014 -0.2%
o © i N o — Te} ™
2015 1.7% ~ ™ ~ I\ o N o o 2015 1.7%
~ < ~ o o} — — N © < o ™ © ™ [T} o~
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% Change from 20({eo}s] 2010 2011 2012 2013 2014 2015 2016 L L Trendii
"Linear" =Linear Trendlin
Lo [0 2o |SE 0w% -0 (SR

0.2% -102% -43% -137% -121% -10.6% -3.3%
Direct Empioymen Lav 240 |99 14699 15679%) 45631 1Z38%)
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STEAM FINAL TREND REPORT FOR 2009-2016 2009 to 2016 o KEY MEASURES
SCOTTISH BORDERS COUNCIL Historic Prices Historic Prices

Economic Impact - Historic Prices - SFR Visitor Numbers - SFR

% Change Historic Prices £M % Change 000s
Year on Year Yearon Year
201C 1.2% 2010 -2.7%
201]- 2011 0.0%
201z 2.8% 2017 -0.6%
2015 1.7% 2015 -1.4%
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2015 2.1% 201% 16% Q S ] N ® Q o
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Visitor Days - SFR Direct Employment Supported - SFR
% Change 000s % Change FTEs
Year on Year Year on Year
2010 -2.9% 2010 -4.6%
2011 0.2% — 2011 -2.1%
201 -0.7% 2012 -1.1%
2018 -1.3% 2013 -1.6%
2014 1.2% 2014 1.0%
201 1.5% N S S @ 9 o = ~ 2015 1.0%
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-27% -28% | -84% | -47% | 84% -19% -0.3%
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Direct Employmen -46% -6.6% -7.7% -92% -82% -7.3% -4.8%
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STEAM FINAL TREND REPORT FOR 2009-2016
SCOTTISH BORDERS COUNCIL

Economic Impact - Historic Prices - Staying

% Change
Year on Year
201C -0.5%

2011 5.2% |
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201¢ -15%
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2009 to 2016

KEY MEASURES
STAYING VISITOf ) . .
Historic Prices

Visitor Numbers - Staying Visitor
000s

Historic Prices

% Change
Yearon Year
201C -2.7%

2011 1.0%
201z 0.3%
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2014 0.6%
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201€ -0.7%

2010 WEEokels)
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Direct Employment Supported - Staying Visitor

% Change FTEs

Year on Year
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2014 -0.9%
2015 2.0%
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STEAM FINAL TREND REPORT FOR 2009-2016
SCOTTISH BORDERS COUNCIL
Economic Impact - Historic Prices - Day Visitor

% Change
Year on Year

201¢[ 5.1% |

2011 2.3%
201z -0.5%
2013 7.4%
2014 -2.1%
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% Change M
Year on Year
201C 1.2%

2011 -2.5%
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201¢| -3.9%
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% Change from 20({eo}s]
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2009 to 2016

Historic Prices

DAY VISITOR KEY MEASURES
Historic Prices

Visitor Numbers - Day Visitor
M

% Change
Yearon Year
201C 1.2%

2011 -2.5%
2012 -42%
201 4.0%
2014 -46%
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201¢| 6:4% |
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Direct Employment Supported - Day Visitor

% Change FTEs

Year on Year
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2011] -4.7%
2012 -43%
2013 4054
2014 -4.7%
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STEAM FINAL TREND REPORT FOR 2009-2016 .
Distributions
SCOTTISH BORDERS COUNCIL

Distribution of Key Impacts by Visitor Type, Month and Sector for the Period 2009 to 2016

Visitor Types: Total
Serviced Accommodation
Non-Serviced Accommodati
SFR
Staying Visitor
Day Visitor
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DISTRIBUTION BY VISITOR TY|
Historic Prices

are of Total

STEAM FINAL TREND REPORT FOR 2009-2016 2016 TOTAL
SCOTTISH BORDERS COUNCIL Historic Prices
Economic Impact - Historic Prices - £M - Share of Total Visitor Numbers - 2016 -

TOTAL TOTAL
£204.23m 1.86m

28%

16%

11%

Serviced Serviced

Non-Serviced

0.21 66%

Non-Serviced

9% 7%

Staying Visitor

Day Visitor

36%

Visitor Days - 2016 - M - Share of Total Direct Employment Supported - 2016 - FTEs - Share of Total

TOTAL TOTAL
3.80m 3,919 Direct FTEs

4781 Total FTEsS

60/' 17% 40%

Serviced Serviced

Non-Serviced 1,442

Non-Serviced

Staying Visitor 3,244

Staying Visitor

35% Day Visitor

Day Visitor

37%
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STEAM FINAL TREND REPORT FOR 2009-2016
SCOTTISH BORDERS COUNCIL

Economic Impact - Historic Prices - £M - Distribution of Impact by Month

2016

DISTRIBUTION BY MONTH
TOTAL . . .
Historic Prices

Visitor Numbers - 2016 - 000s - Distribution of Impact by Month

Historic Prices

100% N §
Lo
80% = 0
60%
40%
20%
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e=Cme All Visitors Monthly Totals

Visitor Days - 2016 - 000s - Distribution of Impact by Month

100% S 8
o ©
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Direct Employment Supported - 2016 - FTEs - Distribution of Impact by Month
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STEAM FINAL TREND REPORT FOR 2009-2016 2009 to 2016 oTAL SECTORAL ANALYSIS
SCOTTISH BORDERS COUNCIL Historic Prices Historic Prices

SECTORAL DISTRIBUTION OF ECONOMIC IMPACT - £M INCLUDING VAT IN HISTORIC PRICES 20 16 SECTORAL DISTRIBUTION OF ECONC

S=eie:WAZ= 2009 2010 2011 2012 2013 2014 2015 2016 IMPACT-£M INCLUDING VAT IN HISTOF
. PRICES
Accommodation £M 33.44 3077 3270 3361 32.87 3390 3580 3820 Accommodation
Food & Drink £M 30.99 31.08 3205 3278 3359 3406 3535 36.59 ! _ (18.7%)
Indirect Expenditure )
Recreation £M 1273 12.89 13.11 13.43 14.08 14.06 1426 14.83 (25.7%) - Food & Drink
38.19; (17.9%)

el | 7987 8190 8165 8405 8677 8721 8839 9.303
TENOEYE 2327 2391 2348 2470 2484 2546 2613 2751
WSO 1626 1870 2190 2258 2281 2324 2407 2529

A
4227 4312 4458 46.40 4672 4801 49.80 5251

Recreation
(7.3%)

1}?;?32;[ Shopping (4.6%
SECTORAL DISTRIBUTION OF EMPLOYMENT - FTES 2016 SECTORAL DISTRIBUTION OF
SECTOR / YEA ] 2010 2011 2012 2013 2014 2015 2016 EMPLOYMENTFTES
Accommodation FTE{ 2,082 2,166 2,188 2,145 2,163 2,125 2,135 2,170 Accommodation
795 768 753 740 735 725 744 770 (45.4%)
Recreation FTES{ 318 310 300 296 300 292 293 305 2,17(
193 191 181 180 179 175 176 185 Indirect Employment Food & Drink
(18.0%) (16.1%)

Transport FTE{

502 497 465 470 458 457 464 488
8- T
Indirect Employment FTEH 882 848 817 818 798 798 818 863
a5 T A30¢

TOTAL FTES

Transport
10.2% .
( 0) Recreation
(6.4%)
Note: This report caters for a period of up to 12 years. Parts of this page are intentionally left blank to accommodate new data as it becomes available. Shopping
(3.9%)
hisreport iscopyright ©Global Tourism Solutions(UK) Ltd 2017 Report Prepared by: Alison Tipler. Date of Issue: 27/03/17
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STEAM FINAL TREND REPORT FOR 2009-2016 . .
Unindexed Economic Impact
SCOTTISH BORDERS COUNCIL

Unindexed Economic Impact by Month, Year and Visitor Type for the Period 2009 to 2016

Visitor Types: Total
Serviced Accommodation
Non-Serviced Accommodati
SFR
Staying Visitor
Day Visitor

Thisreport iscopyright ©Global Tourism Solutions(UK) Ltd 2017 Report Prepared by: Alison Tipler. Date of Issue: 27/03/ 17
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STEAM FINAL TREND REPORT FOR 2009-2016 2009 to 2016 ECONOMIC IMPACT
SCOTTISH BORDERS COUNCIL Historic Prices Historic Prices
ECONOMIC IMPACT BY: MONTH AND QUARTER -
CALENDAR YEA
TOTAL
QUARTER

ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES

Less than 3% harge o e -
A Fall of 3% or more JAN ~ FEB ~ MAR [ APR | MAY | JUN [ENWN B BEER
os Change 2009 to 20 |E634] 254961 WAL {5941 [NE2961 158149 |S59%)] 1G069%) 1247%)

% Change 20151t0 20 | 3.6% || 10.9% | 22.3% | 3.1% | 75% 03% | 54% | 7.7% | 146% -11% | -6.6%
- 35%
1661

x
m
<

OCT

IH
N

o Q
© ®
w
o

-4.6%

Average Annual Chane  2.8% | 338% | 59% 06% 12%  2.6% | 46% | 44% 22% | 44%

1.4%

N Q
o pa=s
Q0
o

58.2 31.40

58.84 31.04

61.0 32.20

s

20165 9.100 10.00

65.34
66.59

68.28 355

.36 40.73

wlw
apo
o l®
el I

W ONNN NN
o B e
P w N P o
o N OO = 00 O

75.38 38.8

ECONOMIC IMPACT - IN HISTORIC PRICES TOTAL

SHARE OF MAR KE{00}¢] 2010 2011 2012 2013 2014 2015 2016 £M Economic Impacby Year and Share of Total

100.0%
Share of Total Y48 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
80.0%
Annual Change in Sh 150.00
) 60.0%
Change in Share from 20 100.00 0.0
Avg Ann. Change in Sh S
50.00 20.0%
Note: This report caters for a period of up to 12 years. Parts of this page are intentionally left blank to accommodate new data as it becomes availab e. 0.00 0.0%
N Total £M @ a» o Share of Total %
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STEAM FINAL TREND REPORT FOR 2009-2016 2009 to 2016
SCOTTISH BORDERS COUNCIL Historic Prices

ECONOMIC IMPACT BY: MONTH AND QUARTER

KEY SERVICED ACCOMMODATION
~ Anincrease of 3% or more ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES
Less tran 3% change & ez I TR

A Fall of 3% or more JAN FEB

SERVICED

ECONOMIC IMPACT
ACCOMMODATIOI Historic Prices

%
TOTAL
o Change
Q1

QUARTER

L o3 | o4

% Change 2009 to 20 | -24.4% = -6.9% | 5.0%  -68% | 33% | 53% |351% | 308% | 47.7% | 7.3% | 62% 0.7% | 122% 75% 1.0% | 366% 54%
% Change 2015 to 20 | -17.5% | -5.3% | 155% | 11.2% | 82% |-10.1% | 11.9% | 11.4% | 47.0% | 6.7%  -26.3%  -37.6% 1.8% g% -12%  1.6% | 19.6% |-21.9%
Average Annual Chan| -35% -1.0%  0.7% -1.0% 05%  0.8% | 50% || 44% | 68% 10% 09% 01% 17% & -11% 01% [ 52% 08%

ECONOMIC IMPACT - IN HISTORIC PRICES

2009 2010 2011 2012 2013 2014 2015 2016
MG | o] sord oeof sos] seef cord seed srad
o vistor Tyve ST INECIREE NECERS, IR, I TS I MO I

Share of TotalJiZ0l 30.7% 27.7% 30.9% 29.4% 29.6% 28.2% 29.1%  28.2%

Annual Change in Shaf@kZil -9.7% 115% -47% 0.4% -47% 33% -32%
Change in Share from 2008073 -9.7% 06% -41% -37% -83% -53% -8.3%
Avg Ann. Change in Shefell 97% 03% -14% -0.9% -1.7% -0.9% -1.2%

Note: This report caters for a period of up to 12 years. Parts of this page are intentionally left blank to accommodate new data as it becomes availab'e.

Thisreport iscopyright ©Global Tourism Solutions(UK) Ltd 2017

SERVICED ACCOMMODATION

£M Economic Impacby Year and Share of Total

80.00 40.0%
60.00 %= -~ ® T, 30.0%
40.00 20.0%
20.00 10.0%
0.00 0.0%
s Serviced £M @ a» o Share of Total %
Report Prepared by: Alison Tipler. Date of Issue: 27/03/17
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STEAM FINAL TREND REPORT FOR 2009-2016 2009 to 2016 NON-SERVICED ECONOMIC IMPACT
SCOTTISH BORDERS COUNCIL Historic Prices ACCOMMODATIO! Historic Prices

ECONOMIC IMPACT BY: MONTH AND QUARTER
CALENDAR YEA
QUARTER

KEY NON-SERVICED ACCOMMODATION

~ Anincrease of 3% or more ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES
Less tran 3% change & L e S

A Fall of 3% or more JAN  FEB  MAR | APR = MAY

% Change 2009 to 20 | 112.1%) | 45.3% | 71.1% | 11.9%

% Change 2015 to 20 | 28.6% | | 19.4% | 23.7%

Average Annual Chang - - - 1.7% 2.4%

2009 =5\ 1.180 2.063 3.053
2010 = 1.194 2.132 3.244

200150 1435 1839 2755
20020 1427 2271 3072
20030 1167 1712 3.166

2014551 1.596 2.189 3.342

20050 1947 2509 4222

20165 2.504 2.997 5.225

[ee) [6;] U'I
o IS N
[ee) [ee] ~
S o S

w
= = o]
& w >
o w
S 0 .

Change

B ® N 2 o 9 9o O Q
© » B O N O U N L
N NN R NN O ©
W O ~N o0 O O O ~N

Annual

2.3% 2.8%

7.53 5.59

700 5.530
728 5.214
m
6.410

6.496

L | Auc | 7 | Nov |
470% | 831%
14% | 87%  16% 79%
67% --
- | 1647 1749 5374
-ﬂ-
20w
ol o] ety
4%
lm-

19.5 9.170

7.283 19.9 9.794

20.25 8.694

~
~
a1
N

[e2]
©
©
oy

PR 121

7.683 21.8 12.6

6.24 23.74

7.81

o] o] el
T T R 7%

9.114 25.69 13.5

© © ~ =
N o i w
S o © ©
N o) o o))

26.87

ECONOMIC IMPACT - IN HISTORIC PRICES NON-SERVICED ACCOMMODATION

SHARE OF MAR KE{00}¢] 2010 2011 2012 2013 2014 2015 2016 £M Economic Impacby Year and Share of Total

-
Y L Loy Ly

Share of Tota WAl 32.2% 34.1% 31.4% 34.0% 32.0% 34.4% 354% 36.3% 60.00 30.0%

Annual Change in Shaf@kZil [58% | -79% |82% | 57% | 76% 27% 2.6%
40.00 20.0%

Change nshareom 2of§T8] NS 2% WEASE oo [NEgaN (986N NEZE]
Avg Ann. Change in Shefell [58% | -13% 18% -02% 14% 16% 18% 2000 10.0%
Note: This report caters for a period of up to 12 years. Parts of this page are intentionally left blank to accommodate new data as it becomes availab e. 0.00 0.0%

mmmm Non-Serviced £EM = @ o Share of Total %
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STEAM FINAL TREND REPORT FOR 2009-2016 200910 2016 - ECONOMIC IMPACT
SCOTTISH BORDERS COUNCIL Historic Prices Historic Prices
ECONOMIC IMPACT BY: MONTH AND QUARTER -
CALENDAR YEA
KEY FR
QUARTER
~ Anincrease of 3% or more ECONOMIC IMPACT £M - IN HISTORIC PRICES / PERCENTAGE CHANGES

Less than 3% change Q1

A Fall of 3% or more JAN  FEB  MAR | APR = MAY
% Change 2009 to 20 | 27.0% || 23.4% | 29.7% | 14.8%
% Change 20151020 2.7%  25% | 84%  2.7% 1.5%
Average Annual Chang - - - 2.1% 2.1% 2.7%

2000l 0843 0626 0813
2010570 0808 0639 0840
20110570 0961 0646 0843
2002570 0903 0672 0874
201370 0899 0680 0922
20140570 o981 0727 0938
2005070 1043 0753 0975
2016EY0 1070 0772 1054

J

C
C

IH
N

w

2.3% -3.2%
2.3% 2.9%

7.39

0.8% | -33% @ -52% 2.7%

24%  24% [ 40% | 38% 3.0%
0.579
3417 1916

1.933

o

Annual
Change

N
(o2}
3 [
N

7.418

N
(o2}
(=}
N

o] o] oot
T T WS s

N
i
i
©

7.813 2.00

2.15

Wlpww 2
wlr |-
[N BN N ®
1o o

2.75
8.129
8.230

w W w
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N WEN
g n o
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3.003

A

iy
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2.44
2.366
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N
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8.914

ECONOMIC IMPACT - IN HISTORIC PRICES SFR

SHARE OF MAR KE{00}¢] 2010 2011 2012 2013 2014 2015 2016 £M Economic Impacby Year and Share of Total

A visor Type I TS T, IR, ISR IV S NECTEY NETTYE ——====7

8.0%
Share of Total 4| 9.2%  9.2%  93% 92% 93% 94% 93% 9.1% 15.00
Annual Change in Shaf@kZil 01% 07% -0.6% 07% 17% -15% -2.3% 6.0%
10.00
Change in Share from 2008073 01% 08% 02% 09% 26% 11% -12% 4.0%
Avg Ann. Change in Shefell 01% 04% 01% 02% 05% 0.2% -0.2% 5,00 - oot
= :
N
Note: This report caters for a period of up to 12 years. Parts of this page are intentionally left blank to accommodate new data as it becomes availab e. 0.00 0.0%
. SFR £M @ a» o Share of Total %
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